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INTRODUCTION

he development of entrepreneurial spirit
among young people in Indonesia has not

*Corresponding E-mail: nanda@primakara.ac.id

ABSTRACT

This community service initiative aims to equip 10th-grade students of SMAK Santo
Yoseph Denpasar with fundamental entrepreneurship knowledge and business
pitching skills. The program specifically focuses on training students in business idea
creation, branding, promotion, and business ethics. The methodology incorporates
both lectures and hands-on practice, with a particular emphasis on the design and
development of business ideas. Participants engage in interactive sessions, where
they actively create business concepts and refine their pitching presentations. By
the end of the training, students successfully generated business ideas and
conducted simulated business pitches. The results indicate that students not only
gained valuable entrepreneurial skills but also developed the confidence to present
their ideas effectively. This activity received positive feedback from participants,
highlighting the effectiveness of combining theoretical learning with practical
experience in preparing students for entrepreneurship in the digital era.

Keywords: Business Ethics; Business Pitching; Digital Entrepreneurship;
Entrepreneurship Training; Student Empowerment

think creatively, take calculated risks, and
design solutions to real-world problems.
(Marchesani et al., 2022). This aligns with the

yet been carried out optimally. Although
the importance of entrepreneurship has been
widely recognized, its integration into the
national education system remains limited,
especially at the high school level (Maryati &
Masriani, 2019; Ogamba, 2019; Susila et al,,
2020). The existing curriculum generally does
not provide sufficient space for students to
explore and cultivate practical entrepreneurial
skills. Entrepreneurship education is often
confined to a small portion of economics
classes, which tend to be theoretical and lack
practical application.

Adolescence is a critical stage for character
formation and long-term mindset
development. Ideally, during this period,
students should be equipped not only with
academic knowledge but also with the ability to

view of Siyamto (2022), who argue that
introducing entrepreneurial concepts early in
life can be a game changer for youth
empowerment. Unfortunately, without a
structured and practical approach to
entrepreneurial education, this potential often
remains untapped (Kim et al., 2020; Subekti et
al., 2022). As a result, many students miss out
on essential skills that could potentially foster
entrepreneurial  thinking and innovation.
According to Gunawan (2020),
entrepreneurship is not just about business
creation; it is a mindset that involves the
attitude, spirit, and ability to create something
new that is both valuable and beneficial for
oneself and others. Given the increasingly
complex global economy, nurturing these
values among youth is becoming even more
crucial.
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The ideal condition is the presence of
entrepreneurship programs that build an
innovative mindset in students from an early
age. Students should be taught not only how to
become job seekers but also how to become
job creators (Morris et al.,, 2017; Ridha &
Wahyu, 2017; Duong, 2022). In the face of
increasingly  complex  global  economic
challenges, the ability to adapt, innovate, and
provide solutions is essential for Indonesia’s
young generation.

Aljuwaiber (2021) emphasized that
entrepreneurship is a mindset that includes
passion, attitude, and the ability to create
something new that is valuable and beneficial,
both personally and socially. Thus, fostering
entrepreneurship is not merely about creating
businesses but also about shaping a positive
mentality capable of responding to the
demands of the times. Entrepreneurship
education in high school should aim to cultivate
this mindset and skill set.

Several previous studies affirm the importance
of introducing entrepreneurship from an early
age. Nsahlai et al. (2021) found that early
exposure to entrepreneurship  concepts
significantly contributes to a more proactive
and independent future orientation in
students. Likewise, a community service
program by Andriana & Fourgoinah (2020)
successfully increased student motivation and
entrepreneurial creativity through business
training based on local potential.

However, a gap remains between the need for
entrepreneurial mindset development and its
actual implementation in schools. Many
schools lack the capacity, trained educators, or
curriculum support to effectively teach
entrepreneurship in a comprehensive and
practical manner. This presents an opportunity
for higher education institutions to intervene
through community service programs and help
bridge this gap.

This community engagement program is
designed as a solution to address that gap by
providing practical entrepreneurship training
for tenth-grade students at SMAK Santo Yoseph
Denpasar. The training covers business idea

development, branding strategies, promotion
techniques, and business ethics. Additionally,
students are introduced to business pitching
skills, enabling them to confidently present
their ideas to others.

The strength of this approach lies in its
integration of conceptual education with
practical skill-building. Through interactive
methods such as group discussions, business
project development, and presentations,
students not only gain a theoretical
understanding of entrepreneurship but also
practice it directly. This approach enhances
students’ self-confidence, critical thinking, and
communication skills.

The novelty of this program lies in its use of
business pitching exercises, tailored to the
students’ age and context. Moreover, the
project-based learning method introduces
students to a structured, entrepreneurial way
of thinking—an experience usually reserved for
university students or professional training
programs.

A study by Ho et al. (2018) also demonstrated
that hands-on entrepreneurial training can
increase students’ learning motivation and lead
to the creation of realistic, locally rooted
business ideas. This aligns with the objectives of
this program, which also aims to raise students’
awareness of entrepreneurial opportunities in
their immediate environment.

This program offers long-term benefits by
developing students’ soft skills, such as
leadership, teamwork, and idea articulation.
These skills are highly relevant to today’s job
and business markets, which demand
adaptable and communicative individuals.

By gaining direct experience through this
training, students are expected to become
more than passive participants in the education
system—they will be empowered as agents of
change within their communities. They will
learn to view problems as opportunities and
cultivate the courage to pursue
entrepreneurship independently.

Overall, this community engagement activity
represents a concrete effort to support the
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implementation of practical, action-oriented
entrepreneurship education in high schools. In
addition to fulfilling the university's tri dharma
(Three Pillars of Higher Education), the program
contributes to national efforts to nurture a
resilient, innovative, and entrepreneurial young
generation.

METHODS
his community service activity was
carried out at Rumah Khalwat Tegaljaya,
Badung, Bali. The location was chosen for
its accessibility and the conducive
environment it provides for interactive training
activities. Rumah Khalwat Tegaljaya offers a
peaceful and supportive atmosphere for
focused learning, with facilities that are
adequate for conducting this community
service activity. The spacious and well-
equipped venue allowed for the smooth and
effective execution of the program, providing
comfort for both participants and organizers.

The participants in this community service
activity were grade 10 students from SMAK
Santo Yoseph Denpasar, Bali. A total of 120
students participated in the program, which is
part of the effort to provide foundational
knowledge on entrepreneurship at an early
stage. With a large number of participants, this
activity not only benefits individuals but also
has the potential to create a ripple effect in
developing an entrepreneurial mindset among
the younger generation. Through this program,
it is expected that participants will gain a
deeper understanding of the importance of
entrepreneurship and acquire skills that they
can apply to start their own businesses in the
future.

The methodology used in this community
service activity is designed to ensure that
participants gain both theoretical knowledge
and hands-on experience through practical
activities. The approach combines lectures and
practical exercises, aiming not only to provide
understanding but also to engage the students
actively in  the process of learning
entrepreneurship.

1. Workshop. The activity begins with a
workshop session aimed at providing basic

knowledge on entrepreneurship, specifically
about how to generate business ideas,
create engaging content, and choose the
appropriate social media platforms for
marketing products. The material is
presented in a simple and clear manner,
tailored to the understanding level of grade
10 students with varying backgrounds. To
ensure  better  comprehension,  the
presenter uses examples that are familiar
and relevant to the students' daily lives,
making it easier for them to relate the
concepts to their own experiences.
Additionally, a video showcasing business
idea pitching examples was presented,
followed by an explanation of the key stages
of pitching, including how to communicate
business ideas clearly and persuasively to an
audience.

. Practice. Following the workshop, the

activity continues with a practical session.
The participants are divided into 12 groups,
each consisting of 8 to 10 students. Each
group is given 30 minutes to design their
business ideas. During this time, students
are encouraged to collaborate and
brainstorm to develop creative and
innovative business ideas that align with
market needs. After the allotted time, each
group is required to present their business
idea in front of the entire group during a 5-
minute pitching session. This pitching
exercise is designed to hone their
communication skills, allowing students to
present their business ideas confidently,
concisely, and persuasively. Moreover, this
session provides an opportunity for students
to receive feedback from their peers and
instructors, helping them refine their ideas
and business strategies.

. Evaluation and Follow-up. To measure the

success of this activity, evaluations were
conducted both directly and indirectly.
Direct evaluation was done through
guestion-and-answer sessions and
interactive discussions after each segment
to ensure that participants understood the
material presented. In addition, the results
of the business idea pitching presented by
each group were used as indicators of their
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understanding and communication skills.
Indirect evaluation was conducted by
gathering feedback from participants about
their experience during the activity and
whether they felt more prepared to start a
business or engage in entrepreneurial
activities in the future.

RESULTS AND DISCUSSIONS

his community service activity was

successfully carried out, with 120

students from class X of SMAK Santo
Yoseph Denpasar participating. The program
began with an explanation about the Digital
Era, social media, and influencers, including
both the positive and negative impacts of the
digital era and how to use social media
positively, one of which is for starting a
business. Following that, the participants were
introduced to simple research for business
ideas, content creation, effective
communication, and choosing the right social
media platform for marketing their business.
Business ethics were also discussed as part of
the program.

Figure 1. Explanation on Basic
Entrepreneurship

The participants showed high enthusiasm,
which was evident from the numerous
questions they asked about the material
presented. In the next session, the participants
were divided into 12 groups, each consisting of
8-10 students, to practice business idea
creation for 30 minutes. In this session, each
group conducted simple research to determine
the product or service they would sell, and
prepared essential aspects of their business,
such as pricing, competitive advantages, and
marketing plans that involved the use of social

media  platforms, marketplaces, search
engines, and others.

Figure 2. Business Idea Creation by
Participants

After the practice session, each group
presented their business pitch to the other
participants for 5 minutes. Despite the limited
time, each group was able to present their
business ideas clearly and convincingly. A total
of 12 groups presented the business ideas they
had designed in the 30-minute preparation
session. This shows that the training effectively
equipped the students with practical
knowledge on how to develop business ideas
and present them with confidence.

Figure 3. Practice Pitching Business Ideas

The results of this activity highlight the
importance of introducing entrepreneurship
education at an early age, particularly in the
digital era (Gunawan & Hazwardy, 2020;
Thomassen et al., 2020; Iwu et al., 2021). In this
context, providing understanding about social
media, influencers, and the impact of the digital
era is a crucial step to ensure students can
leverage the digital world to develop their
businesses (Nabi et al.,, 2017). Through the
introduction of business idea research, content
creation, and selecting the appropriate
platform for marketing, the participants were
provided with relevant skills for today’s
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business world. This aligns with previous
findings that indicate the introduction of
entrepreneurship, along with the use of digital
technology, is highly effective in fostering an
entrepreneurial mindset (Kirkley, 2017; Ratten
& Usmanij, 2021; Porfirio et al., 2022).

The high enthusiasm shown by participants
during both the workshop and practical
sessions indicates that they understood the
importance of entrepreneurship in the digital
era. This positive response was also reflected in
the quality of business ideas generated. The
variety of  business ideas  presented
demonstrates the development of creative
thinking skills, as well as the ability to formulate
appropriate business strategies. By utilizing
technology and social media positively,
students can seize digital market opportunities
to create products or services with competitive
value (Sarooghi et al., 2019; Handayati et al,,
2020).

This training also provided tangible benefits to
the students, particularly in terms of increasing
their self-confidence, especially during the
business pitch presentation. By engaging in the
pitching session, students were given the
opportunity to practice public speaking and
explain their ideas convincingly (Bendickson et
al., 2020; Oliveira & Brown, 2022). This
provided valuable skills, as the ability to present
business ideas persuasively is one of the key
competencies required of an entrepreneur
(Almahry et al., 2018; Wei et al., 2019).

The success of this activity provides important
lessons on how to involve young generations in
entrepreneurship. By offering training that
combines basic business knowledge with
practical skills, we can create a solid foundation
for students to become entrepreneurs in the
future (Galvdao et al.,, 2018; Wardana et al,,
2020). Future programs can integrate more
advanced entrepreneurship topics, such as
financial management, business modeling, and
digital marketing, to delve deeper into the
business world.

In addition, future programs could invite local
entrepreneurs to share their real-world
experiences with students, providing more

insights and inspiration. This will allow students
to gain a more realistic perspective on the
challenges and opportunities of running a
business. By doing so, students can learn to
utilize the resources around them to create
sustainable businesses.

Such programs can also serve as a solution to
the lack of entrepreneurship material in high
school, where it is usually only covered in
economics lessons. Through this community
service activity, students were given the chance
to engage in a more applicable and relevant
learning process that meets the current market
demands. Looking ahead, it is hoped that
students will continue to explore and realize
their business ideas, becoming independent
individuals who are wise in leveraging the
digital era.

CONCLUSION

he basic entrepreneurship training for

10th-grade students of SMAK Santo

Yoseph Denpasar successfully achieved
its main objective of imparting foundational
entrepreneurship knowledge and business
presentation (pitching) skills. Through lectures
and hands-on sessions, participants gained
insights into entrepreneurship in the digital era,
generating business ideas, and effective
pitching techniques. The high level of
enthusiasm shown by the students indicates
the positive impact of the training, as they not
only grasped the basics of entrepreneurship
but also developed viable business ideas. The
introduction to social media and digital
marketing  was  particularly  beneficial,
equipping them with practical tools for starting
a business in a digitally connected world. It is
hoped that the students will use this knowledge
to become creative, innovative entrepreneurs
and responsibly harness digital technology to
further their personal and professional growth.
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