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ABSTRACT 
This community service initiative aims to enhance public legal literacy concerning 
consumer rights and obligations in the context of online shopping, while also 
fostering greater awareness and caution regarding potential criminal acts in digital 
transactions. Additionally, the program seeks to improve public understanding of 
mechanisms for resolving disputes arising from online purchases. The activities 
were conducted at Senior High School 2 Muaro Bungo, Muaro Bungo Regency, 
utilizing both virtual and in-person formats, including lectures and interactive 
discussions. Findings from the implementation indicate a significant improvement 
in participants’ comprehension of consumer protection issues. The program, titled 
“Dissemination on Consumer Protection in Online Shopping for Students of Senior 
High School 2 Muaro Bungo,” demonstrated a marked increase in the participants’ 
ability to grasp and retain the information delivered. This improvement was 
observed through their growing familiarity with the principles of consumer 
protection, particularly within the realm of online shopping. In conclusion, 
continuous efforts are needed to promote legal education on digital consumer 
rights. The results show that this activity effectively raised participants’ legal 
awareness and provided them with practical knowledge about their rights, duties, 
and the proper procedures for resolving conflicts in online commerce. 

Keywords: Consumer Protection; Digital Transaction; Legal Awareness; Online 
Shopping; Students 
 

INTRODUCTION 
ndonesia has experienced rapid economic 
growth, significantly impacting the economic 
activities of its people. Alongside this 

development, the advancement of technology 
has profoundly influenced the way consumers 
engage in commercial transactions (Zhang et 
al., 2014; Raji et al., 2024). To ensure the 
protection of individuals involved in trade both 
as buyers and users of goods and services, the 
government has made efforts to safeguard 
consumers against fraudulent practices and 
breaches of contract (default) committed by 
business actors (Quirk & Rothchild, 2018). 
 

Consumer protection, as regulated in Law No. 8 
of 1999 concerning Consumer Protection 
(UUPK), represents a state effort to guarantee 
legal certainty and safeguard consumer rights 
(Harahap & Sulaiman, 2023). Consumers, in this 
context, refer to any individuals who utilize 
goods and services available in society for 
personal, family, or other non-commercial 
purposes (Heinonen & Strandvik, 2017; 
Kauppinen-Räisänen et al., 2019). The essence 
of consumer protection lies in the responsibility 
of business actors for the products and services 
they offer. This responsibility includes both 
contractual obligations and liabilities arising 
from unlawful acts, particularly when defective 
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products cause harm or loss to consumers 
(Keating, 2017; Amin & Aziz, 2015). 

Compared to European countries, where 
compensation claims can also cover death, 
injury, and property damage, consumer 
protection laws in Indonesia are still evolving 
(Nottage & Thanitcul, 2015). Consumers must 
be provided with accurate and complete 
information about the products they purchase 
(Kim & Park, 2012; Bai et al., 2015). However, 
misleading advertisements, brochures, and 
exaggerated promotional claims often result in 
consumer losses. These materials frequently 
highlight only the product’s strengths while 
concealing potential flaws. 

Claims for compensation due to breach of 
contract or unlawful acts may include refunds, 
product replacements, medical expenses, or 
even compensation for death or injury (Mather, 
1982). As stated by Nasution, consumers who 
suffer losses are entitled to compensation if the 
goods or services do not meet their 
expectations or contractual terms. In some 
cases, production errors may unintentionally 
lead to defective products, which, under the 
Indonesian Civil Code, could serve as a basis for 
legal claims though such claims are often 
difficult for consumers to pursue in practice. 

In the era of Industry 4.0, where technological 
disruption transforms lifestyles, consumer 
behavior has shifted from conventional to 
online transactions. This trend is not only 
prevalent in major cities but has also reached 
suburban and rural areas across Indonesia. 
Through mobile phones, buyers and sellers are 
easily connected, facilitating widespread online 
commerce (Bilgihan et al., 2016; Hossain et al., 
2020). 

Indonesia’s youth demographic, particularly 
those aged 15 to 64, constitutes the largest and 
most productive segment of the population, 
amounting to approximately 68.7% of the total. 
This group represents a lucrative market for 
both traditional and digital business actors 
(Kraus et al., 2018). Consequently, educating 
this demographic about responsible online 
consumption and trustworthy business 

practices is crucial. According to data from the 
Cyber Crime Directorate of the Indonesian 
National Police, online fraud reports have 
fluctuated over the years, with 1,616 cases 
reported in 2019 alone, a decrease from 1,781 
in 2018. 

The rise of online fraud, particularly in e-
commerce, is often attributed to consumers' 
lack of awareness and vigilance. Many fall 
victim to unrealistic promotions, false 
advertisements, or deceptive “free” offers due 
to insufficient knowledge and, in some cases, 
greed or impulsiveness (Hakim et al., 2024). 

A preliminary survey conducted in February 
2020 at Senior High School 2 Muaro Bungo, 
located in Rimbo Tengah Subdistrict, Bungo 
Regency, revealed a strong need for legal 
awareness. The school, comprising 55 teachers, 
7 staff, and 922 students (428 male and 494 
female), showed that 80% of students had 
engaged in online shopping, and 50% had 
experienced online fraud. This indicates a 
pressing need for legal education on consumer 
protection in digital transactions. 

Several studies have addressed consumer 
protection in general, particularly in relation to 
the effectiveness of UUPK and legal remedies 
available to consumers (Nasution, 2007). 
However, existing literature has largely 
overlooked the specific challenges faced by 
young consumers particularly high school 
students who constitute a vulnerable group in 
the rapidly expanding digital marketplace (Yap 
et al., 2021; Hargreaves et al., 2021). Moreover, 
there is a lack of targeted legal outreach and 
community engagement activities tailored to 
adolescents, especially in rural or semi-urban 
regions. 

This study introduces a novel approach by 
directly involving high school students in a 
structured legal awareness program focused on 
digital consumer protection. By contextualizing 
consumer law within the daily digital 
experiences of students, this program bridges 
the gap between legal norms and practical 
consumer behavior among youth. 
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The objectives of this community engagement 
program are threefold: (1) to raise awareness 
among high school students regarding their 
rights and responsibilities as consumers in 
online transactions; (2) to enhance their 
understanding of legal risks and potential fraud 
in e-commerce; and (3) to educate them on 
available legal remedies and procedures in the 
event of disputes. Through a combination of 
lectures and participatory discussions, this 
program aims to foster a legally informed and 
digitally cautious generation of young 
consumers. 
 
METHODS 

his community service activity employed a 
combination of qualitative and 
participatory approaches to identify legal 

issues and educate the public particularly 
students on consumer protection in online 
shopping. The methodology consisted of three 
main stages: preparation, implementation, and 
evaluation (Su & Cheng, 2014). 
1. Preparation Phase 

Prior to conducting the outreach activity, a 
preliminary needs assessment was carried 
out to explore the legal challenges 
experienced by students of Senior High 
School 2 Muaro Bungo and the surrounding 
community in Muaro Bungo Regency. 
Through this assessment, it was identified 
that a lack of understanding regarding 
online shopping and its legal implications is 
a prevailing issue, both nationally and 
locally. Based on these findings, the 
research team initiated a coordination visit 
to Senior High School 2 Muaro Bungo to 
seek formal approval and support from the 
school principal, who served as the official 
community partner for the project. 

2. Implementation Phase 
The core activity involved delivering legal 
education on consumer rights and 
obligations as regulated under Law No. 8 of 
1999 on Consumer Protection (UUPK). The 
session was attended by 277 students, 
teachers, and staff members of Senior High 
School 2 Muaro Bungo. The outreach was 
conducted in the form of an interactive 

lecture, emphasizing key legal rights of 
consumers as stated in Article 4 of the 
UUPK, which include: 
1. The right to comfort, security, and safety 

in consuming goods and/or services; 
2. The right to choose and obtain goods 

and/or services as promised; 
3. The right to accurate and honest 

information regarding goods and 
services; 

4. The right to voice complaints; 
5. The right to advocacy and fair dispute 

resolution; 
6. The right to consumer education; 
7. The right to fair and non-discriminatory 

treatment; 
8. The right to compensation for defective 

or non-compliant goods/services; 
9. Other rights regulated under prevailing 

laws. 
The session also covered the responsibilities 
of business actors (in this context, online 
sellers) under Article 7 of the UUPK, which 
include the duty to act in good faith, provide 
clear and honest product information, 
guarantee product quality, offer product 
testing and warranties, and provide 
compensation for losses due to defective 
goods or misleading information. 

In addition to UUPK, the lecture addressed 
relevant legal frameworks including Law No. 
11 of 2008 as amended by Law No. 19 of 
2016 on Electronic Information and 
Transactions (ITE Law) and Government 
Regulation No. 71 of 2019 on Electronic 
Systems and Transactions, which mandate 
that electronic contracts contain: 
1. Parties’ identity data; 
2. Object and specifications; 
3. Terms of the transaction; 
4. Price and fees; 
5. Cancellation procedures; 

Return policy; 
6. Legal jurisdiction for dispute resolution. 
Participants were also informed of potential 
criminal sanctions under Article 62 of the 
UUPK, which stipulates that business actors 
violating consumer protection laws may 
face up to five years of imprisonment or a 

T 
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fine of up to IDR 2 billion. Moreover, online 
fraud perpetrators may be subject to Article 
378 of the Indonesian Penal Code (KUHP) for 
fraud, carrying a maximum penalty of four 
years’ imprisonment. 

3. Evaluation Approach 
The evaluation of the community service 
program employed a pre and post session 
survey method to assess changes in 
participants’ knowledge and awareness 
regarding consumer rights and legal 
remedies in online transactions (Levesque-
Bristol & Richards, 2014; Vătămănescu et 
al., 2017). Participants were asked to 
complete questionnaires measuring their 
understanding before and after the session 
(Torous et al., 2015). Qualitative feedback 
was also gathered through open discussion 
segments to capture perceptions, concerns, 
and real-life experiences related to online 
shopping. 

This mixed evaluation approach allowed for 
the triangulation of data, ensuring that the 
outcomes reflected not only cognitive 
improvement but also behavioral and 
attitudinal shifts (Sihotang et al., 2024). The 
results indicated a measurable increase in 
students’ comprehension of legal 
protections available to them as consumers, 
and an increased awareness of how to 
identify, prevent, and address online fraud. 

RESULTS AND DISCUSSIONS 
his section outlines the implementation of 
the legal counseling program, highlighting 
how it was adapted to the COVID-19 

pandemic by utilizing both in-person and online 
formats. 

Program Implementation 
Due to the prevailing COVID-19 pandemic 
conditions, the legal counseling activity was 
conducted in a hybrid format. The session 
utilized online platforms such as Stream Yard 
and YouTube, with a portion of the students 
and counseling team participating in person at 
Senior High School 2 Muaro Bungo. Meanwhile, 
other team members delivered the counseling 

remotely from the Faculty of Law, Universitas 
Jambi. 

The legal awareness program was held on 
Wednesday, July 15, 2020, at Senior High 
School 2 Muaro Bungo, attended by 
approximately 277 new students. The event 
was supported by the school principal, 
teachers, and staff, while the technical 
implementation of online platforms was 
assisted by the service team members to 
ensure the event ran smoothly.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1.   Socialization Activities via Youtube 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 2. Legal Extension Activities
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Table 1. Schedule and Materials 
No Date Activity Speaker Notes 

1 Tuesday, 14 
July 2020 

Pre-event preparation and technical setup Service Team & SENIOR 
HIGH SCHOOL 2 Committee 

 

2 Wednesday, 
15 July 2020 

Counseling: “Consumer Protection in Online 
Shopping for High School Students” 

  

07:00 – 07:30 Participant Registration Service Team & SENIOR 
HIGH SCHOOL 2 Committee 

 

07:30 – 08:30 Basics of Consumer Protection: Rights and 
Obligations of Consumers and Businesses 

  

08:30 – 09:30 Consumer Dispute Resolution Procedures   
09:30 – 12:00 Discussion Session   

3 Thursday, 16 
July 2029 

Evaluation and Analysis Counseling Team & 
Instructors 

 

 
The evaluation was conducted continuously 
throughout the session through both direct 
observation of student attitudes and 

knowledge quizzes before and after the 
program. The results are summarized in the 
table below:

 
Table 2. Monitoring and Evaluation Results 

No Topic Area Indicator Pre-Test Post-Test 

1 Consumer Protection: legal 
understanding, rights & 
obligations of consumers and 
businesses 

Understanding of key concepts and 
ability to explain material 

50% 75% 

2 Attitude and Engagement Asking relevant questions, full and 
disciplined participation 

- 80% 

3 Discussion and Evaluation Ability to express ideas related to 
consumer rights and dispute 
resolution 

60% 75% 

 
Analysis of Evaluations Results 
The primary objective of the program was to 
improve students’ understanding of consumer 
protection laws, including their rights and 
responsibilities as consumers, the obligations 
of businesses, and mechanisms for resolving 
consumer disputes. Based on the post-event 
evaluation, 75% of participants demonstrated 
comprehension of the materials and were able 
to articulate key concepts. This outcome is 
considered satisfactory but indicates room for 
improvement. 

Why was the increase in knowledge only 75%? 
Several contributing factors can be identified: 
1. Hybrid Learning Constraints: The 

combination of online and in-person 

delivery may have led to variations in 

information absorption. Students who 

attended online may have faced technical 

difficulties, distractions, or lack of 

interactivity, affecting engagement. 

2. Complexity of Legal Concepts: The subject 

matter, which includes legal definitions and 

procedural knowledge, may be relatively 

complex for high school students, especially 

for those with no prior exposure to legal 

topics. 

3. Limited Duration: With only a few hours 

allocated to deliver and discuss the material, 

there was insufficient time for deeper 

exploration, reflection, or reinforcement 

through practical exercises. 

4. Assessment Tool Limitations: The post-

evaluation relied heavily on quizzes and 

observation. These instruments might not 
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fully capture nuanced understanding or 

critical thinking. 

Linkage Between Objectives and Outcomes 
The activity successfully fulfilled its primary aim 
of disseminating knowledge about consumer 
protection to students. The alignment between 
objectives and outcomes is evident in: 
1. The increase in knowledge levels from 50% 

to 75%. 

2. The high engagement level, with 80% active 

participation. 

3. The improvement in students’ ability to 

express their views during the discussion 

sessions, increasing from 60% to 75%. 

However, the 75% outcome also reflects the 

importance of enhancing future interventions 

through more interactive delivery, improved 

technical infrastructure, and follow-up 

activities to ensure deeper and sustained 

learning. 

Evaluation of the program implementation was 

conducted comprehensively, encompassing 

both the process and outcomes. The 

assessment was based on the following key 

aspects: 

1. Participant Attendance 
2. Participant Engagement 
3. Relevance of the Material 
4. Acceptability 
5. Appropriateness of the Delivery Method 
6. Long-Term Impact 

 
CONCLUSION 

he findings of this community 
engagement initiative underscore the 
crucial importance of intensifying 

educational outreach on consumer protection, 
particularly in the context of online shopping 
among high school students. The program, 
titled "Consumer Protection Awareness in 
Online Shopping Among Senior High School 
Students in Muaro Bungo", demonstrated 
significant partner engagement and improved 
knowledge absorption, as evidenced by the 
participants’ enhanced understanding of 
consumer rights, obligations, and dispute 

resolution procedures. These results affirm that 
targeted legal literacy initiatives can effectively 
elevate consumer awareness, empowering 
students to become more informed and 
responsible digital consumers. Given the 
positive outcomes, it is recommended that 
similar initiatives be sustained and expanded 
through periodic implementation across 
different schools and regions to maximize 
outreach. Moreover, stronger institutional 
support from government bodies and relevant 
agencies is essential to foster broader legal 
education efforts. Collaborations between 
educational institutions, universities, and civil 
society organizations will be vital in ensuring 
that the younger generation is better informed, 
more vigilant, and legally protected in the 
dynamic landscape of digital commerce. 
 
ACKNOWLEDGEMENTS 
The authors would like to express their sincere 
gratitude to the principal, teachers, and 
students of Senior High School 2 Muaro Bungo 
for their enthusiastic participation and support 
throughout the community service activity. We 
are also thankful to the Faculty of Law, 
Universitas Jambi, for providing the necessary 
resources and guidance to carry out this 
program. Special appreciation goes to the 
organizing committee and technical support 
team for ensuring a smooth implementation of 
the hybrid session. Lastly, we acknowledge the 
editorial team of Jurnal Karya Abdi Masyarakat 
(JKAM) for their valuable feedback and 
assistance in the publication process. 
 
REFERENCES 
Amin, N., & Aziz, N. A. (2015). The liability of the 

producer of false halal products under 
product liability law. Asian Social Science, 
11(15). 
https://doi.org/10.5539/ass.v11n15p29
5 

Nasution, Az. (2014). Consumer Protection Law: 
An Introduction [in Bahasa]. Diadit 
Media: Yogyakarta. 

Bilgihan, A., Kandampully, J., & Zhang, T. (2016). 
Towards a unified customer experience 

T 

https://doi.org/10.5539/ass.v11n15p295
https://doi.org/10.5539/ass.v11n15p295


Muskibah, Umar Hasan, Suhermi, Sasmiar, Pahlefi  
Consumer Protection Awareness in Online Shopping Among Senior High School Students in Muaro Bungo 
 

 
61 JKAM (Jurnal Karya Abdi Masyarakat) - Vol. 8 (2) 2024 - (55-62) 

in online shopping environments. 
International Journal of Quality and 
Service Sciences, 8(1), 102–119. 
https://doi.org/10.1108/ijqss-07-2015-
0054 

Hakim, N. M. M., Sutarmin, N., Sugiyanto, N., & 
Budiarti, N. W. (2024). How false 
advertising victims’ experiences define 
their online purchase decision in fashion 
product? - comparison between 
generations. Jurnal Dinamika 
Manajemen, 15(2), 250–268. 
https://doi.org/10.15294/jdm.v15i2.105
68 

Harahap, P., & Sulaiman, A. (2023). Consumer 
protection against final decisions of the 
consumer dispute settlement body is a 
quasi-court. Journal of Social Research, 
2(12), 5075–5084. 
https://doi.org/10.55324/josr.v2i12.161
2 

Hargreaves, D., Mates, E., Menon, P., 
Alderman, H., Devakumar, D., Fawzi, W., 
Greenfield, G., Hammoudeh, W., He, S., 
Lahiri, A., Liu, Z., Nguyen, P. H., Sethi, V., 
Wang, H., Neufeld, L. M., & Patton, G. C. 
(2021). Strategies and interventions for 
healthy adolescent growth, nutrition, 
and development. The Lancet, 
399(10320), 198–210. 
https://doi.org/10.1016/s0140-
6736(21)01593-2 

Heinonen, K., & Strandvik, T. (2017). Reflections 
on customers’ primary role in markets. 
European Management Journal, 36(1), 
1–11. 
https://doi.org/10.1016/j.emj.2017.09.0
05 

Hossain, S. F. A., Xi, Z., Nurunnabi, M., & 
Hussain, K. (2020). Ubiquitous role of 
social networking in driving M-
Commerce: Evaluating the use of mobile 
phones for online shopping and payment 
in the context of trust. SAGE Open, 10(3). 
https://doi.org/10.1177/215824402093
9536 

Kauppinen-Räisänen, H., Gummerus, J., Von 
Koskull, C., & Cristini, H. (2019). The new 
wave of luxury: the meaning and value of 
luxury to the contemporary consumer. 
Qualitative Market Research an 
International Journal, 22(3), 229–249. 
https://doi.org/10.1108/qmr-03-2016-
0025 

Keating, G. C. (2017). Products liability as 
enterprise liability. Journal of Tort Law, 
10(1), 41–97. 
https://doi.org/10.1515/jtl-2017-0009 

Kim, S., & Park, H. (2012). Effects of various 
characteristics of social commerce (s-
commerce) on consumers’ trust and 
trust performance. International Journal 
of Information Management, 33(2), 318–
332. 
https://doi.org/10.1016/j.ijinfomgt.2012
.11.006 

Kraus, S., Palmer, C., Kailer, N., Kallinger, F. L., & 
Spitzer, J. (2018). Digital 
entrepreneurship. International Journal 
of Entrepreneurial Behaviour & Research, 
25(2). https://doi.org/10.1108/ijebr-06-
2018-0425 

Levesque-Bristol, C., & Richards, K. A. R. (2014). 
Evaluating civic learning in service-
learning programs: creation and 
validation of the public affairs scale–
short survey (PAS-SS). Journal of Public 
Affairs Education, 20(3), 413–428. 
https://doi.org/10.1080/15236803.2014
.12001796 

Mather, H. 1982. Restitution as a remedy for 
breach of contract: The case of the 
partially performing seller. The Yale Law 
Journal, 92. 
http://hdl.handle.net/20.500.13051/161
75  

Nottage, L. R., & Thanitcul, S. (2015). Economic 
integration and consumer protection in 
Southeast Asia: ASEAN product liability 
law and safety regulation. Social Science 
Research Network. 

https://doi.org/10.1108/ijqss-07-2015-0054
https://doi.org/10.1108/ijqss-07-2015-0054
https://doi.org/10.15294/jdm.v15i2.10568
https://doi.org/10.15294/jdm.v15i2.10568
https://doi.org/10.55324/josr.v2i12.1612
https://doi.org/10.55324/josr.v2i12.1612
https://doi.org/10.1016/s0140-6736(21)01593-2
https://doi.org/10.1016/s0140-6736(21)01593-2
https://doi.org/10.1016/j.emj.2017.09.005
https://doi.org/10.1016/j.emj.2017.09.005
https://doi.org/10.1177/2158244020939536
https://doi.org/10.1177/2158244020939536
https://doi.org/10.1108/qmr-03-2016-0025
https://doi.org/10.1108/qmr-03-2016-0025
https://doi.org/10.1515/jtl-2017-0009
https://doi.org/10.1016/j.ijinfomgt.2012.11.006
https://doi.org/10.1016/j.ijinfomgt.2012.11.006
https://doi.org/10.1108/ijebr-06-2018-0425
https://doi.org/10.1108/ijebr-06-2018-0425
https://doi.org/10.1080/15236803.2014.12001796
https://doi.org/10.1080/15236803.2014.12001796
http://hdl.handle.net/20.500.13051/16175
http://hdl.handle.net/20.500.13051/16175


Muskibah, Umar Hasan, Suhermi, Sasmiar, Pahlefi  
Consumer Protection Awareness in Online Shopping Among Senior High School Students in Muaro Bungo 
 

 
62 JKAM (Jurnal Karya Abdi Masyarakat) - Vol. 8 (2) 2024 - (55-62) 

https://papers.ssrn.com/sol3/papers.cf
m?abstract_id=2703130  

Government Regulation No. 71 of 2019 
concerning the Implementation of 
Electronic Systems and Transactions [in 
Bahasa]. (n.d.). Database of Regulations 
| JDIH BPK. 
https://peraturan.bpk.go.id/Details/122
030/pp-no-71-tahun-2019 

Quirk, P., & Rothchild, J. A. (2018). Consumer 
protection and the Internet. In Edward 
Elgar Publishing eBooks. 
https://doi.org/10.4337/978178536821
9.00017 

Raji, N. M. A., Olodo, N. H. B., Oke, N. T. T., 
Addy, N. W. A., Ofodile, N. O. C., & 
Oyewole, N. a. T. (2024). E-commerce 
and consumer behavior: A review of AI-
powered personalization and market 
trends. GSC Advanced Research and 
Reviews, 18(3), 066–077. 
https://doi.org/10.30574/gscarr.2024.1
8.3.0090 

Law No. 19 of 2016 concerning Amendments to 
Law No. 11 of 2008 on Electronic 
Information and Transactions [in 
Bahasa]. (n.d.). Database of Regulations 
| JDIH BPK. 
https://peraturan.bpk.go.id/Details/375
82/uu-no-19-tahun-2016  

Law No. 8 of 1999 on Consumer Protection [in 
Bahasa]. (n.d.). Database of Regulations 
| JDIH BPK. 
https://peraturan.bpk.go.id/Details/452
88/uu-no-8-tahun-1999 

Su, C., & Cheng, C. (2014). A mobile 
gamification learning system for 
improving the learning motivation and 
achievements. Journal of Computer 
Assisted Learning, 31(3), 268–286. 
https://doi.org/10.1111/jcal.12088 

Torous, J., Staples, P., Shanahan, M., Lin, C., 
Peck, P., Keshavan, M., & Onnela, J. 
(2015). Utilizing a personal smartphone 
custom app to assess the Patient Health 
Questionnaire-9 (PHQ-9) depressive 

symptoms in patients with major 
depressive disorder. JMIR Mental Health, 
2(1), e8. 
https://doi.org/10.2196/mental.3889 

Vătămănescu, E., Nistoreanu, B. G., & Mitan, A. 
(2017). Competition and consumer 
behavior in the context of the digital 
economy. 
https://www.econstor.eu/handle/10419
/169076 

Yap, S., Xu, Y., & Tan, L. (2021). Coping with 
crisis: The paradox of technology and 
consumer vulnerability. International 
Journal of Consumer Studies, 45(6), 
1239–1257. 
https://doi.org/10.1111/ijcs.12724 

Zhang, H., Lu, Y., Gupta, S., & Zhao, L. (2014). 
What motivates customers to participate 
in social commerce? The impact of 
technological environments and virtual 
customer experiences. Information & 
Management, 51(8), 1017–1030. 
https://doi.org/10.1016/j.im.2014.07.00
5 

 

 

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2703130
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2703130
https://peraturan.bpk.go.id/Details/122030/pp-no-71-tahun-2019
https://peraturan.bpk.go.id/Details/122030/pp-no-71-tahun-2019
https://doi.org/10.4337/9781785368219.00017
https://doi.org/10.4337/9781785368219.00017
https://doi.org/10.30574/gscarr.2024.18.3.0090
https://doi.org/10.30574/gscarr.2024.18.3.0090
https://peraturan.bpk.go.id/Details/37582/uu-no-19-tahun-2016
https://peraturan.bpk.go.id/Details/37582/uu-no-19-tahun-2016
https://peraturan.bpk.go.id/Details/45288/uu-no-8-tahun-1999
https://peraturan.bpk.go.id/Details/45288/uu-no-8-tahun-1999
https://doi.org/10.1111/jcal.12088
https://doi.org/10.2196/mental.3889
https://www.econstor.eu/handle/10419/169076
https://www.econstor.eu/handle/10419/169076
https://doi.org/10.1111/ijcs.12724
https://doi.org/10.1016/j.im.2014.07.005
https://doi.org/10.1016/j.im.2014.07.005

